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1. Business model innovation (BMI) has gained increasing attention in management research and among practitioners over the last 15 years.
2. The BMI literature lacks theoretical underpinning, construct clarity, and empirical inquiry is not cumulative.
3. Future research on BMI should focus on identifying antecedent conditions, contingencies, and outcomes, drawing on theorizing in innovation, entrepreneurship, complexity, and other streams of literature to overcome gaps in the BMI literature.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
[bookmark: _Toc4]Article analysis:
The article provides a comprehensive review of the literature on business model innovation (BMI) over the last 15 years. The authors identify and analyze 150 peer-reviewed scholarly articles on BMI published between 2000 and 2015, providing a critical assessment of these research efforts and offering suggestions for future research. 

The authors argue that while the BMI literature addresses an important phenomenon, it lacks theoretical underpinning, and empirical inquiry is not cumulative. They suggest that the literature faces problems with respect to construct clarity and has gaps with respect to the identification of antecedent conditions, contingencies, and outcomes. 

The article provides a simple organizing framework that outlines the causal web of potential antecedent, moderating, and mediating influences on BMI, as well as the consequences of such innovation. As part of the framework, they define BMI as “designed, novel, nontrivial changes to the key elements of a firm’s business model and/or the architecture linking these elements.” 

The authors argue that BMI research may be advanced by drawing on theorizing in innovation, entrepreneurship, complexity theory, and other streams of literature. They suggest that these streams can help meet the gaps in the BMI literature.

Overall, this article provides a valuable contribution to understanding BMI research. However, it is important to note that there may be biases in their analysis due to their selection criteria for articles included in their review. Additionally, while they provide suggestions for future research directions based on existing literature gaps, there may be other areas or perspectives that have not been considered in their analysis.
[bookmark: _Toc5]Topics for further research:
· Business model innovation and sustainability

· Cultural and social factors influencing business model innovation

· Business model innovation in emerging markets

· The role of technology in business model innovation

· Business model innovation in the service industry

· Business model innovation and organizational change management
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