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1. This paper studies how social influence affects individual decisions to take a vacation trip and the choice of destination.
2. The empirical model accounts for potential endogeneity of the social influence effect using a control function approach.
3. Results show that both tourism participation and abroad travelling exhibit bandwagon effects, which are heterogeneous across countries and larger among non-travellers in the previous year.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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The article “Social Influence and Bandwagon Effects in Tourism Travel” is an informative piece that provides evidence on how social influence affects individual decisions to take a vacation trip and the choice of destination. The authors use representative microdata for 28 European countries between 2014 and 2016 involving more than 60,000 individuals to examine whether ‘what others do’ matters for individual choices. The empirical model accounts for potential endogeneity of the social influence effect using a control function approach, which provides a clean estimate of the impact of social influence on travel patters net of habit formation and other sources of heterogeneity in preferences.
The article is generally reliable, as it draws from existing literature on bandwagon effects, provides evidence from real-world data, and uses an appropriate methodology to account for potential endogeneity issues. However, there are some points that could be improved upon in terms of trustworthiness and reliability. For example, while the authors provide evidence from 28 European countries between 2014-2016, they do not provide any information about other regions or time periods outside this scope; thus, it is unclear whether their findings can be generalized beyond Europe during this period. Additionally, while they discuss different causal mechanisms behind interdependent preferences and bandwagon effects (e.g., conspicuous consumption), they do not provide any evidence to support these claims or explore counterarguments; thus, it would be beneficial if they provided further evidence or discussed alternative explanations for their findings. Finally, while they discuss sociodemographic characteristics as part of their analysis, they do not provide any information about how these factors may interact with social influence; thus, it would be useful if they explored this issue further in future research.
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· Bandwagon effect in tourism
· Social influence on travel decisions
· Interdependent preferences in tourism
· Conspicuous consumption in tourism
· Socio-demographic characteristics and travel decisions
· Endogeneity of social influence effects
[bookmark: _Toc6]Report location:
https://www.fullpicture.app/item/a6e81700e6c23fbbf9e3050dd80b9e7c
Report created by FullPicture.app
