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[bookmark: _Toc2]Article summary:
1. Natural language processing (NLP) plays a crucial role in search engine optimization (SEO) by helping search engines understand and derive meaning from human language.
2. NLP allows search engines to analyze the content on websites and pages, enabling them to provide more accurate and relevant search results.
3. The future of SEO will be influenced by factors such as website responsiveness, quality content, user experience (UX), and semantic search, with UX expected to play a larger role in search rankings.
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Appears strongly imbalanced: The article is written in a biased or one-sided way, and the information it provides is not trustworthy enough to be considered a reliable source. You should consult other sources to find reliable information on the presented issues.
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The article titled "Natural Language in Search Engine Optimization (SEO) — How, What…" discusses the influence of natural language on search engine optimization (SEO). While the article provides some useful information about natural language processing (NLP) and its impact on SEO, there are several areas where it lacks depth and fails to provide a balanced perspective.

One potential bias in the article is its heavy focus on Google as the primary search engine. The author claims that Google's search engine is more powerful and successful in understanding websites than other search engines, without providing any evidence or supporting data. This claim may be true to some extent, but it would be more informative to explore how other search engines handle natural language processing and SEO.

The article also makes unsupported claims about the effectiveness of NLP in improving SEO. It states that NLP enables text processing by controlling the previous and next concepts of the content on a website or page, but does not provide any evidence or examples to support this claim. Additionally, the article suggests that NLP can help Google understand content in different languages, but again fails to provide any evidence or examples of how this is achieved.

Furthermore, the article presents a one-sided view of SEO by focusing solely on its positive aspects. It mentions that Google has successfully tackled black-hat SEO through NLP without violating ethics, but does not discuss any potential risks or negative consequences associated with NLP-based SEO practices. It would be beneficial to explore both sides of the argument and consider any potential drawbacks or ethical concerns related to using NLP for SEO purposes.

The article also lacks depth in its discussion of future trends in SEO. While it briefly mentions that user experience (UX) will play a bigger role in search results, it does not delve into how UX and SEO can work together or what specific changes we can expect in the future. A more comprehensive analysis would have explored these topics in greater detail.

Additionally, the article contains promotional content by including links to external resources and tutorials. While these resources may be helpful, their inclusion without proper context or analysis raises questions about the objectivity of the article.

In conclusion, while the article provides some basic information about natural language processing and its impact on SEO, it lacks depth, balance, and evidence to support its claims. It would benefit from a more comprehensive analysis that explores both sides of the argument, considers potential risks and ethical concerns, and provides more in-depth insights into future trends in SEO.
[bookmark: _Toc5]Topics for further research:
· Comparison of natural language processing in different search engines

· Examples of how NLP improves SEO

· Challenges and risks of using NLP for SEO

· Ethical concerns of NLP-based SEO practices

· Integration of user experience and SEO

· Future trends in SEO and NLP
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