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[bookmark: _Toc2]Article summary:
1. The Art of Travel is a boutique agency specializing in personalized travel itineraries.
2. They aim to transform travel dreams into unique experiences for each client, creating tailored trips based on individual interests.
3. As members of Traveller Made, they have access to exclusive benefits and services at hotels worldwide.
[bookmark: _Toc3]Article rating:
Appears strongly imbalanced: The article is written in a biased or one-sided way, and the information it provides is not trustworthy enough to be considered a reliable source. You should consult other sources to find reliable information on the presented issues.
[bookmark: _Toc4]Article analysis:
The article titled "quem somos - art of travel" provides an overview of the Art of Travel agency and its membership in the Traveller Made community. While the article aims to present the agency as a boutique travel designer specializing in personalized itineraries, there are several potential biases and missing points of consideration that should be addressed.

Firstly, the article claims that Art of Travel is a member of Traveller Made, a community dedicated to providing exclusive and personalized travel experiences. However, there is no evidence provided to support this claim or explain how Art of Travel was chosen among the best luxury travel designers in the world. This lack of evidence raises questions about the credibility and legitimacy of both Art of Travel and Traveller Made.

Additionally, the article emphasizes the benefits and exclusive treatment that clients of Art of Travel can expect at hotels and other services. While this may be true, it presents a one-sided view without considering any potential drawbacks or risks associated with such arrangements. It would have been more balanced to provide information on both the advantages and disadvantages of these exclusive benefits.

Furthermore, there is a lack of exploration into counterarguments or alternative perspectives. The article only presents a positive portrayal of Art of Travel without acknowledging any potential criticisms or limitations. This one-sided reporting suggests a promotional bias rather than an objective analysis.

Moreover, there is no mention in the article about pricing or affordability. It is unclear whether Art of Travel caters exclusively to high-end luxury travelers or if they offer options for different budgets. This omission limits the accessibility and relevance of their services to a wider audience.

In conclusion, while the article provides some information about Art of Travel's specialization in personalized itineraries and its membership in Traveller Made, it lacks critical analysis, evidence for claims made, consideration for potential risks or drawbacks, exploration into counterarguments, and balance in presenting both sides equally. These biases and missing points raise concerns about the objectivity and credibility of the article.
[bookmark: _Toc5]Topics for further research:
· Art of Travel pricing and affordability options

· Criticisms of Art of Travel agency

· Risks and drawbacks of exclusive hotel benefits

· Traveller Made community selection process

· Alternatives to Art of Travel for personalized itineraries

· Art of Travel customer reviews and testimonials
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